
Context 

The Financial Services Consumer Panel (the Panel) is an independent statutory body set up under 

the Financial Services and Markets Act. It plays a vital role, advising the FCA on how its strategy and 

policies affect financial services consumers.

The Panel aims to stimulate debate and influence 
policy in areas where there are risks for 
consumers that are not being addressed, or gaps 
in understanding of how financial services affect 
consumers. 

It does this by embedding itself into FCA 
governance processes and procedures. This is so 
that when new policy initiatives are being 
considered, the Panel is consulted at the earliest 
appropriate stage; when new thematic projects 
are being developed the Panel is on board; and 
when new emerging risks are assessed, the 
Panel expertise and knowledge is taken into 
account.

The Panel is looking to appoint two new 
members, to replace outgoing Panel members. 
Appointments will be made by the FCA. They are 
neither HM Treasury nor Ministerial 
appointments.

The Panel’s work is very varied and looks across 
people and firms throughout the UK: the Panel 
seeks to reflect that diversity in its composition.

It aims to create a diverse and inclusive 
workplace that is free from discrimination and 
bias so that it can better deliver in support of the 
regulator. It wants its members to trust that 
their differences are respected and valued so 
they can genuinely be themselves at work.

As part of the FCA’s strategy to achieve a more 
diverse and inclusive workplace, it has set itself 
stretching targets to increase the representation 
of women in its senior teams to 50% and Black, 
Asian, Minority Ethnic (BAME) colleagues to 13% 
by 2025 – representative of the UK population. 
The FCA was also recently voted 'Employer of 
the year' at the Women in Finance awards and 
its commitment to LGBT inclusion has helped it 
be recognised as a Stonewall Top 100 

employer. The Panel is equally keen to achieve a 
more diverse and inclusive membership.”

The role 

Panel members have the opportunity to 
contribute to vital topics impacting financial 
services consumers across the whole spectrum 
of the industry. The roles require the ability to 
analyse new initiatives and policy from the 
consumer perspective, working across the 
breadth of the FCA’s activities. 

Members are accountable for leading on 
consultation responses and other Panel work on 
specific issues; representing the Panel within the 
FCA; and contributing to projects and the Panel’s 
forward agenda.

All members will have an outcome-focused 
approach and be prepared to get deeply involved 
with a wide variety of initiatives. 

Please see Annex A for Panel Terms of 
Reference. 

Time Commitment

A minimum of 35 days per annum. 

The full Panel meets (typically at the FCA offices 
in Stratford) every month except August. 
Working Groups, which enable members to 
undertake more detailed work on particular 
issues, also meet monthly except for August.

In addition, members of the panel work 
alongside small groups of FCA colleagues and 
others in ad hoc project groups and task and 
finish groups.



Term 

Initial term of three years, with a maximum 
term of six years. 

Remuneration

Flat fee of £15,000. 

The Individual(s)

Successful candidates will demonstrate intellectual curiosity and bring a vital contribution to lively, 

constructive discussion across a fascinating range of topics impacting financial services consumers. 

Criteria

Successful candidates must demonstrate the ability to analyse issues from a consumer perspective, 
and quickly grasp a wide range of complex financial issues. They may have worked in a sector in 
which the needs of the end customer is paramount (for example financial services, utilities, the 
airline industry, retail or manufacturing), and likely in a customer orientated role. Experience of 
regulation would be beneficial. 

Successful candidates will need to demonstrate an in-depth knowledge and understanding of a 
minimum of two of the following areas, and preferably more:

 Experience or knowledge of the payments sector; 

 The impact of new technologies on consumers;

 How the channels and methods used to communicate with consumers can impact on their level of 
understanding and take-up of different products; 

 How conduct regulation can improve consumer outcomes; and

 The issues facing consumers in the market for mortgages; 

They will also have: 

 Good analytical skills, with the ability to analyse policy issues from a consumer perspective;

 Excellent influencing skills: building and maintaining stakeholder relationships; being a credible 
representative of the Panel;

 Ability to deliver collaboratively as part of a senior level team, possibly but not necessarily with 
experience on a committee or Board;

 Understanding of key stakeholders in the financial services or another regulated sector; 

 Affinity with the consumer perspective;

 Excellent communication and presentation skills.




