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An introduction  
Channel Four Television Corporation (C4C) is a publicly owned and commercially 
funded UK public service broadcaster, with a statutory remit to deliver high-
quality, innovative, alternative content that challenges the status quo. 
 
C4C is a high-profile broadcaster transmitting across the whole of the UK and available on all digital 
platforms. C4C operates a number of services, including the free-to-air digital TV channels E4, More4, 
4Music, Film4 and 4seven, and All 4, Channel 4's free ad-funded video-on-demand service. Film4 production 
co-produces feature films for the UK and global markets. 

C4C was set up by the government with a unique model and remit that aims to stimulate the independent 
production sector, drive innovation in broadcasting and to commission programmes that showcase the UK 
in all of its diversity and to stimulate debate. 

The remit applies across all genres and services and, in addition, C4C must meet a set of specific 
quantitative licence obligations set and monitored by Ofcom for news and current affairs, original 
production, regional production, sub-titling and audio description services. The annual Statement of Media 
Content Policy, published in the annual report and accounts, is the mechanism whereby C4C reports on, 
and Ofcom assesses, the delivery of the remit.  

C4C operates a cross funding business model, balancing commercially more challenging genres such as 
original drama and news and current affairs with more profitable programming such as factual 
entertainment.  

As a publisher-broadcaster, C4C does not produce its own programmes but commissions them from a large 
number and wide range of creative partners across the UK. It works very closely with the independent 
production sector and invests heavily in training and talent development throughout the industry.  

Future4  
In 2020, C4C announced its Future4 strategy. This builds upon the strong track record of digital innovation 
and will accelerate the channel’s pivot to digital by driving both online viewing and new revenues. It is an 
ambitious and comprehensive plan to transform C4C into a digital public service broadcaster that retains its 
distinctive brand and public service impact. 

By 2025, the goals are to:  

• Double All 4 viewing;  
• Digital advertising to be at least 30% of total revenue;  
• Non-advertising to be at least 10% of total revenue. 

For further information on the Future4 Strategy, please visit here.  

4 All the UK 
In March 2018, C4C announced '4 All the UK', a strategy to ensure that Channel 4 serves the whole of the UK 
and the biggest change to the structure of the organisation in its 35-year history. 

At the heart of the strategy is significant increase in Channel 4's Nations and Regions content spend, from 
its current quota of 35% to a new voluntary target of 50% by 2023, worth up to £250m in total. 

For further information on 4 All the UK, please visit here.  

 

https://www.channel4.com/corporate/future4
https://www.channel4.com/corporate/about-4/4-all-uk
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4Inclusion  
C4C’s aim is to build on its heritage as a trailblazer in diversity, with an emphasis on achieving greater 
inclusion; to be a beacon to the UK industry of what an inclusive, diverse, and creative culture can look like; 
and to give C4C a creative and competitive edge. To achieve that, the following 4 focus areas have been 
identified: 

• Employee lifecycle - Evaluating the touchpoints of employee experience and focus on improving 
those which drive diversity & inclusion. 

• Employee Network - Harnessing the power of our employees through networks that create a two-
way dialogue and integration of employees in the way we work and make decisions. 

• Brave conversations - Creating an environment where people feel free to have a voice and 
capable of challenging for the good of others and our business, and where managers know how to 
respond to drive Inclusion.  

• Creative Diversity - Enabling the virtuous circle of a diverse and inclusive environment and supply 
chain, which enables greater creativity and diverse content and talent. 

Additionally in 2020, C4C set a new and clear commitment to be an anti-racist organisation and committed 
to redouble its efforts to improve diversity and representation of Black, Asian and minority ethnic people 
on and off screen, using its influence in the creative industries and society at large to do more to drive anti-
racism. To find out more, please visit here.  

For more information on the Corporation, including access to C4C’s most recent (2019) published annual 
report, please visit here.  

  

https://www.channel4.com/corporate/about-4/operating-responsibly/diversity
https://www.channel4.com/corporate
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The C4C Board 
The Board comprises the Chair, Deputy Chair, eight non-executive directors and three executive directors.  

The Board provides strategic direction and ensures that C4C’s statutory requirements and public service 
remit are fulfilled. The Board meets eight or nine times a year, in London, the National HQ in Leeds and at 
other Channel 4 locations across the UK. 

The roles  
Ofcom is responsible for the appointment of non-executive directors to the C4C Board, subject to the 
Secretary of State's approval and is seeking to appoint three non-executive directors. The appointees need 
to be of the calibre and experience to fit with the current mix of C4C Board members.  

The successful candidates will demonstrate strategic thinking, vision, and exceptional interpersonal skills, 
with a good understanding of the importance of strong governance.  

 

Role 1: Current & Media Affairs NED 
Essential 

● In-depth insight and perspective on issues relating to news and current affairs at Board level, helping 
inform and shape Board responses to the significant developments and challenges in an evolving 
news landscape; 

● Clear knowledge and understanding of contemporary issues arising in the industry and reactions to 
them; 

● In-depth experience of UK broadcasting content regulation; 
● Digital experience and an understanding of the changes in media consumption in the digital age; 
● Bring a diversity of views and opinions to help ensure Channel 4 and its output are truly reflective of 

attitudes and values across the country. 
  
Desirable 

● Understanding and support for Channel 4's remit and role within the Public Service Broadcasting 
system, as well as how it can remain sustainable and relevant in a rapidly evolving broadcasting and 
media market; 
 

Relevant skillsets include: 
News/Journalism; Broadcasting; Regulation; Legal, Government/Parliament; Social Enterprise/Not for profit; 
Arts/Creative Leadership 
 

Role 2: Digital Development and Advertising NED 
Essential 

● A digital expert with experience in a global media environment; 
● A digital thought leader who understands how to engage with audiences online and who can bring 

contemporary understanding of how broadcasting consumption is changing - particularly amongst 
younger audiences;  

● In-depth knowledge and experience of the UK advertising market (including digital and linear 
advertising) and understanding of how advertising is changing in the digital age; 
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● In-depth insight and perspective on issues relating to advertising sales and social media, helping 
inform and shape Board responses to the significant developments and challenges in an evolving 
digital landscape; 

● Bring a diversity of views and opinions to help ensure Channel 4 and its output are truly reflective of 
attitudes and values across the country. 

 
 Desirable 

● Knowledge of the media and creative or digital industries, that are relevant to the markets in which 
Channel 4 operates;  

● Understanding and support for Channel 4's remit and role within the Public Service Broadcasting 
system, as well as how it can remain sustainable and relevant in a rapidly evolving broadcasting and 
media market; 

● A strong understanding of digital tools and techniques (e.g. audience engagement and website 
optimisation);  
 

Relevant skillsets include: 
Senior Leadership in a Digital role; Advertising; Commercial Experience; Engagement of Young/Diverse Audiences, 
Creative & Analytical Leadership  
 

Role 3: Finance/ Strategy NED   
Essential 

● Experience in financial and/or strategic roles, gained at a senior level; 
● Experienced Board director able to provide a robust and appropriate level of scrutiny and challenge 

for the Channel 4 executive team and other Board Members; 
● Bring a diversity of views and opinions to help ensure Channel 4 and its output are truly reflective of 

attitudes and values across the country; 
● Clear ability to contribute to conversations around pay and rewards and be an effective member of 

the Remuneration Committee. 
 

Desirable 
● Experience of managing an organisation through structural market changes; 
● Experience in a large complex corporate environment or leading international consultancy practice; 
● Experience in the media and creative or digital industries, that are relevant to the markets in which 

Channel 4 operates; 
● Understanding and support for Channel 4's remit and role within the Public Service Broadcasting 

system, as well as how it can remain sustainable and relevant in a rapidly evolving broadcasting and 
media market; 

● Experience in the creative sector with the confidence to challenge the status quo, lead radical 
change, identify, and understand both audience and organisational need and ensure resources are 
targeted effectively to meet those needs. 
 

Relevant skillsets include: 
Finance Director/Accountancy Qualifications/Audit & Risk Management; Investment; Advertising; 
Data/CRM/Systems/Digital; Corporate Strategy; Commissioning; Technology; Film; CFO experience 
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Terms of appointment 
 
Time Commitment  
The time commitment is likely to be up to two days per month, depending on participation in C4C Board sub-
committees. The successful candidate(s) must be able to devote the time required to perform their duties 
satisfactorily; this will mean, in addition to attendance at Board meetings, they will be expected to devote 
appropriate preparation time ahead of each meeting and to attend to such other business, including other 
meetings as necessary to carry out their duties.  
 
This is a three-year appointment, though possibly renewable subject to the requisite approvals.  
 
Remuneration   
The remuneration for non-executive directors is £22,000 per annuum.  
 
Expenses  
All reasonable and properly documented expenses incurred in performing the duties of the role will be 
reimbursed in accordance with C4C’s expenses policy. 
 

How to apply 
 
Saxton Bampfylde Ltd is acting as an employment agency advisor to Ofcom on these appointments. 
 
Candidates should apply for this role through our website at www.saxbam.com/appointments using code 
QAYZF. 
 
Click on the ‘apply’ button and follow the instructions to upload a CV and cover letter, and complete the 
online equal opportunities monitoring* form. 
 
As part of the recruitment process, information about applicants, including their personal data, will be 
shared with the Department for Digital, Culture, Media and Sport, Channel 4 Corporation, Ofcom, and the 
interview panel including independent panel members.  
 
This recruitment will be conducted in accordance with the Disability Confident Scheme. Applicants who 
wish to apply for consideration under this Scheme should make that clear by marking the appropriate box 
on the diversity monitoring form. If you require an adjustment at any stage of the recruitment process, 
email Annabel.fish@saxbam.com.  
 
The closing date for applications is noon on 30 April 2021.  
 
* The equal opportunities monitoring online form will not be shared with anyone involved in assessing your 
application. Please complete as part of the application process. 
 
 

 

mailto:Annabel.fish@saxbam.com
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